Objectives

Measure progress from 1st
Survey in 2017

Take a national snapshot —
high school seniors

Create comprehensive, Raise profile of energy
balanced approach literacy

|dentify gaps In energy
knowledge

KNOWLEDGE

Measure students’ understanding of a
broad array of energy concepts

ATTITUDES

|dentify common attitudes and perceptions
toward energy
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K-12 experience: what have they learned?
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Attitudes ... Knowledge ... Behaviors
Declined Across the Board
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Student Knowledge - DOWN
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Social Media - UP
Sources Students Use for Energy Information
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Industry websites {
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41%
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Energy
Basic Energy Energy Energy Efficiency Sources and
Concepts Use Tradeoffs and Conservation Types of Energy
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By Political Preference By Gender
-6.5% — \lery Conservative -6% — Male
~ Somewhat 7Y% n
6.1% Conservative i el e
-6.3% — Moderate By Etthlty
-8.3% — Somewhat Liberal -6.8% — White or Caucasian
6.0% — Very Liberal ~9.7% ~ Blackor
African-American
-3.9% — Hispanic, Latino, or
Spanish Origin
_4.'](%) — Asian
-1.5% — American Indian or

Alaskan Native

Student Behaviors - DOWN
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77% 35% 32% 29% 23% 23%
Turn off all lights ~ Unplug electronic Consciously Encourage Consciously Actively search
before leaving a devices that are participate In friends or family ~ choose to travel  for products that
room not being used carpooling to be more without a car are more energy
energy efficient efficient

% Correct
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Persona Development

Agent of Change

Energy Is a priority and Is fairly
engaged across multiple areas.

Big Talker

Agrees that energy Is important, but Is
unwilling to change their behaviors.

EEE — 32%

2017 M%

Mindful Wanderer

Sees the importance of energy,
particularly efficiency, but unsure what
they can do.

Indifferent Onlooker

Disconnected on topics of energy,
neutral on most points.

17%

2017 24%
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Think! Talk! Take Action!

Fill the Gaps Engage Motivate
the Students Behavior Change

Utilize technology more effectively

Improve classroom energy education for HS students

Take the message home

Nationdl

Harness peer influence Enerqgy .
Foundation

Connect with industry



